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ADDITIONAL MATERIALS  

  

In addition to this paper, you will need a 16-page answer book.  

  

INSTRUCTIONS TO CANDIDATES  

  

Answer three questions: one question from section A, one question from section B and 

one question from section C.  

  

Use black ink or a ball-point pen. Do not use gel pen. Do not use correction fluid.  

  

Answers to all the questions must be written on the separate answer booklet provided. If 

you need additional paper, please ask your invigilator and attach the sheets securely to this 

answer booklet. Write your name, centre number and candidate number in the spaces at 

the top of all answer booklets. At the end of the examination, the answer booklet must be 

handed to the invigilator.  

  

  

INFORMATION FOR CANDIDATES  

  

The allocation of marks is given at the end of each question or part-question. The number 

of marks indicates the length of the response required.  

  

There are three sections in total. You must answer one question from each section. 

Questions in section C are in two parts. You are advised to spend 50 minutes on each 

section of the paper. You should use relevant subject-specific terminology where 

appropriate.  

  

Questions in sections A and B require an extended response. You will be assessed on 

the quality of your written response, including the ability to construct and develop a 

sustained line of reasoning which is coherent, relevant, substantiated and logically 

structured.  



 

 

Section A – Television in the Global Age 

  

Answer one question in this section.  

  

  

Either,   

 

Option 1: Life On Mars and The Bridge  

  

1.  According to Claude Lévi-Strauss, texts convey their meanings through a system of 

binary oppositions. 

 

Evaluate this structuralist theory. Refer to the set episodes of Life on Mars and The 

Bridge in your response.                                                                                                                                                                                                        

                                                   [30] 

   

 

  

 

Or,   

Option 2: Humans and The Returned  

  

2.  According to Claude Lévi-Strauss, texts convey their meanings through a system of 

binary oppositions. 

 

Evaluate this structuralist theory. Refer to the set episodes of Humans and The Returned 

in your response.                                                                                                                                                                                                        

                                                   [30] 

 

  

  

  

 

Or,  

  

Option 3: The Jinx and No Burqas Behind Bars  

  

3. According to Claude Lévi-Strauss, texts convey their meanings through a system of 

binary oppositions. 

 

Evaluate this structuralist theory. Refer to the set episodes of The Jinx and No Burqas 

Behind Bars in your response.                                                                                                                                                                                                        

                                                   [30] 

                                                                                                         

   

 

  

  

 

 

 



 

 

Section B – Magazines: Mainstream and Alternative Media  

  

Answer one question in this section. 

  

 

Either,  

  

Option 1: Woman and Adbusters  

  

4.  How significant are economic factors in the magazine industry? Refer to Woman and 

Adbusters in your answer.         

                  [30] 

                                                                                                                

  

     

  

  

 

Or,  

  

Option 2: Woman’s Realm and Huck   

  

5. How significant are economic factors in the magazine industry? Refer to Woman’s 

Realm and Huck in your answer.        

                  [30] 

                               

                               

  

                                                                                                                      

  

  

 

Or,  

  

Option 3: Vogue and The Big Issue  

  

6. How significant are economic factors in the magazine industry? Refer to Vogue and 

The Big Issue in your answer.        

           [30] 

                                                                                                          

 

 

 

 

 

 

 

 

 

 

 



 

 

Section C – Media in the Online Age 

  

Answer one question in this section. Each question is in two parts. 

  

  

Either,  

  

Option 1: PointlessBlog and DesiMag  

  

7 (a).  Explain how social and cultural contexts influence responses to online media 

products. Refer to PointlessBlog to support your response.              [15]

                                 

                                                                                                                                              

    (b). Explore how the representations in DesiMag position audiences.   [15]

                        

      

 

  

  

Or,  

  

  

  

Option 2: Zoella and Attitude  

  

8 (a).  Explain how social and cultural contexts influence responses to online media 

products. Refer to Zoella to support your response.                          [15]

                                 

 

 

    (b). Explore how the representations on Attitude’s website position audiences.  

                       [15]

                        

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

A LEVEL MEDIA STUDIES 

  

COMPONENT 2: Media Forms and Products In Depth 

  

Mark Scheme  

  

GENERAL INFORMATION  

  

Marking should be positive, rewarding achievement rather than penalising failure or 

omissions. The awarding of marks must be directly related to the marking criteria. 

Examiners should use the generic assessment grid and the indicative content for each 

question when assessing a candidate’s response. Examiners should use the full range of 

marks available to them.  

  

  

Band Descriptors  

  

There is an assessment grid for each question. When awarding a mark, examiners 

should select the band that most closely describes the quality of the work being 

assessed.  

  

• Where the candidate’s work convincingly meets the descriptors, the highest mark within 

that band should be awarded.  

• Where the candidate’s work adequately meets the descriptors, a mark in the middle of 

that band should be awarded.  

• Where the candidate’s work just meets the descriptors, the lowest mark within that band 

should be awarded.  

  

If an answer demonstrates different aspects of different bands within the mark scheme, a 

'best fit' approach should be adopted to decide on the band, and then the candidate's 

response should be used to decide on the mark within the band. For example, if a response 

is mainly in band 2 but with a limited amount of band 3 content, the answer would be placed 

in band 2, but the mark awarded would be close to the top of band 2 as a result of the band 

3 content.   

  

Indicative Content  

 

The mark scheme instructs examiners to reward valid alternatives where indicative content 

is suggested for an answer. Indicative content outlines some aspects of the 

product(s)/question that candidates may explore in their responses. This is not a checklist 

for expected content or a ‘model answer’. Where a candidate provides a response that 

contains aspects or approaches not included in the indicative content, examiners should 

use their professional judgement as Media Studies specialists to determine the validity of 

the response in light of the examples chosen and the question asked. All questions provide 

opportunities for candidates to make informed, independent responses, and such 

opportunities need to be upheld in the marking. Valid alternatives should be rewarded 

where deemed appropriate, in line with the skills set out in the banded levels of response in 

the generic assessment grids.  

  

  



 

 

Assessment Objectives  

  

AO1    Demonstrate knowledge and understanding of:   
• the theoretical framework of media  

• contexts of media and their influence on media products and processes.  

  

AO1 1a  Demonstrate knowledge of the theoretical framework of media.  
AO1 1b  Demonstrate understanding of the theoretical framework of media.  
AO1 2a  Demonstrate knowledge of contexts of media and their influence on media 

products and processes.  
AO1 2b  

  

Demonstrate understanding of contexts of media and their influence on media 
products and processes.  

AO2  Apply knowledge and understanding of the theoretical framework of media to:  
• analyse media products, including in relation to their contexts and through 

the use of academic theories  

• evaluate academic theories  

• make judgements and draw conclusions.  

  
AO2 1  Apply knowledge and understanding of the theoretical framework of media to 

analyse media products, including in relation to their contexts and through 
the use of academic theories.  

AO2 2  Apply knowledge and understanding of the theoretical framework of media to 
evaluate academic theories.  

AO2 3  Apply knowledge and understanding of the theoretical framework of media to 
make judgements and draw conclusions.  

  

  

Assessment Objective Coverage in Component 2  

 

Assessment 
Objective  

Questions 
1-3  

Questions 
4-6 

Questions 
7-8(a) 

Questions 
7-8(b) 

AO1 1a         

AO1 1b         

AO1 2a       

AO1 2b       

AO2 1        

AO2 2        

AO2 3        

 

  

 

 

 

 

 

  



 

 

Section A – Television in the Global Age 

 

1.  According to Claude Lévi-Strauss, texts convey their meanings through a system of 

binary oppositions. 

 

Evaluate this structuralist theory. Refer to the set episodes of Life on Mars and The 

Bridge in your response.                                                                                                  [30]                                                                                                   

                                                    

2.  According to Claude Lévi-Strauss, texts convey their meanings through a system of 

binary oppositions. 

 

Evaluate this structuralist theory. Refer to the set episodes of Humans and The Returned 

in your response.                                                                                                             [30]                                                                                       

                                                    

3.  According to Claude Lévi-Strauss, texts convey their meanings through a system of 

binary oppositions. 

 

Evaluate this structuralist theory. Refer to the set episodes of The Jinx and No Burqas 

Behind Bars in your response.                                                                                         [30]                                                                                                            

                                                    

 

Band  AO1 1a and b  
Demonstrate knowledge and 
understanding of the theoretical 
framework of media  

AO2 2  
Apply knowledge and understanding of 
the theoretical framework of media to 
evaluate academic theories  

5  

13-15 marks 

• Excellent knowledge and 
understanding of relevant aspects of 
the theoretical framework. 

• Discussion of how texts convey their 
meanings is likely to be perceptive, 

insightful, and critically informed by a 
detailed knowledge and 
understanding of structuralist theory.  

13-15 marks 
• Excellent application of knowledge 

and understanding of the theoretical 

framework to evaluate Lévi-Strauss’s 
structuralist theory. 

• Evaluation is insightful, thorough and 
critically informed. 

• Arguments regarding the validity of 
Lévi-Strauss’s theory are fully 

supported with detailed reference to 
specific aspects of the set television 
products. 

4  

10-12 marks 
• Good knowledge and understanding 

of relevant aspects of the theoretical 
framework.   

• Discussion of how texts convey their 
meanings is likely to be logical, 

coherent, and informed by a secure 
knowledge and understanding of 
structuralist theory.   

10-12 marks 
• Good application of knowledge and 

understanding of the theoretical 
framework to evaluate Lévi-Strauss’s 
structuralist theory.  

• Evaluation is logical. 

• Arguments regarding the validity of 
Lévi-Strauss’s theory are well 
supported with reference to relevant 
aspects of the set television products.  

3  

7-9 marks  
• Satisfactory knowledge and 

understanding of relevant aspects of 
the theoretical framework. 

7-9 marks  
• Satisfactory application of knowledge 

and understanding of the theoretical 
framework to evaluate Lévi-Strauss’s 



 

 

• Discussion of how texts convey their 
meanings is likely to be reasonable 
and straightforward, demonstrating a 
generally sound knowledge and 

understanding of structuralist theory.  

structuralist theory.   
• Evaluation is reasonable and 

straightforward, although there may 
be a tendency to apply rather than 

evaluate Lévi-Strauss’s theory. 
• Arguments will be supported with 

some appropriate reference to 
relevant aspects of the set television 
products. 

2 

4-6 marks 

• Basic knowledge and understanding 
of relevant aspects of the theoretical 

framework.  
• Discussion of how texts convey their 

meanings is likely to be 
undeveloped, demonstrating a partial 
knowledge and understanding of 
structuralist theory. There may be a 

tendency to simply describe. 

4-6 marks 
• Basic application of knowledge and 

understanding of the theoretical 
framework to evaluate Lévi-Strauss’s 
structuralist theory.  

• Description is likely to displace 

evaluation and there may be a 
tendency to simply describe features 
of the set products. 

• Arguments are undeveloped and only 
partially supported by reference to the 
set television products. 

1 

1-3 marks 

• Minimal, if any, knowledge and 

understanding of relevant aspects of 
the theoretical framework.  

• Discussion of how texts convey their 
meanings is likely to be superficial 
and generalised, demonstrating little 
or no knowledge and understanding 

of structuralist theory. 

1-3 marks 
• Minimal application of knowledge and 

understanding of the theoretical 
framework to evaluate Lévi-Strauss’s 
structuralist theory.  

• Minimal, if any, evaluation. 
• Any conclusions drawn are 

superficial, generalised and lacking 
supporting evidence from the set 
television products 

 
0 marks 

Response not worthy of credit. 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
  



 

 

Questions 1, 2 and 3: Indicative Content 
 
This is an extended response question. In order to achieve the highest marks, a response 
must construct and develop a sustained line of reasoning, which is coherent, relevant, 
substantiated and logically structured. 
If only one set television product is considered, allocate the band that qualitatively describes 
the response (which may be within any of the five bands for each Assessment Objective). 
The mark must then be divided by two. If this results in a half mark for this question, the 
mark should be rounded up to the nearest mark above. 
 
Responses are required to evaluate Levi-Strauss' theory of binary oppositions, referring to 
the set television products to support points. Responses in the higher bands will 
explicitly evaluate the usefulness or validity of Levi-Strauss' theory through reference to the 
set products,responses at band 3 may straightforwardly apply the theory to the set products 
rather than explicitly assessing its value, whilst responses in the lower bands may not 
engage withLevi-Strauss' theory or may simply describe aspects of the set products. Whilst it 
is not a requirement, there may be reference to additional theory. This should be rewarded 
on merit. 
 

The content below is not prescriptive and all valid points should be credited. It is not 
expected that responses will include all of the points listed. 
 

AO1 and AO2 
In demonstrating knowledge and understanding of structuralist theory and evaluating the 
validity of Levi-Strauss' theory, responses may discuss some of the following: 
 

 the extent to which structuralist theory is valuable in providing a tool to consider the 

ideological implications of a text's structure 

 the extent to which structuralist theory is relevant or useful for analysing 

contemporary texts 

 the extent to which structuralist theory is relevant or useful for analysing less 

mainstream or non-mainstream texts 

 the extent to which structuralist theory ignores contextual factors and their influence 

on texts 

 the extent to which other theories may be equally useful or more useful for analysing 

texts 

 
Life On Mars and The Bridge 
 
Responses may include reference to: 

 binary oppositions evident within the texts, e.g. in Life on Mars: 
o Criminal v the law 
o Past v present 
o Illusion v reality 
o New man v chauvinist 
o Hunt v Tyler 
o New policing v old policing 
o Vengeance v justice 
o Forensics v gut instinct 
o Order v chaos 

 
and in The Bridge: 

o Sweden v Denmark 
o Saga v Hanne 



 

 

o Secrecy v openness 
o Entrapment v freedom 
o Vengeance v justice 
o Nuclear family v alternative family 
o Domestic v professional 
o Social awareness v social unawareness 
o Loyalty v betrayal 

 

 the way that binary oppositions incorporate viewpoints and ideologies 

 the way in which the resolution of these oppositions reflects ideological messages – 
e.g. in Life on Mars, the “old” policing in the1970s is represented negatively, with 
Tyler’s “new” ways illustrating how far policing has developed. This reinforces the 
dominant ideology of a diverse, tolerant, modern institution. The capture of the 
criminal reiterates that crime does not pay, the police are an efficient force, and we 
can trust them and our laws to keep the public safe - hegemonic values. In The 
Bridge, the opposition between Sweden and Denmark reflects social and cultural 
contexts – e.g. the liberal attitudes to diverse family structures and gender neutrality 
are “a bit Swedish”. 

 the way that binary oppositions communicate and contrast representations, e.g. Sam 
Tyler v Gene Hunt (new man v. hyper-masculine chauvinist), Saga v Hanne (social 
outsider v socially “normal”) which engage the audience in debate 

 the way that both narratives may also be seen as Todorovian in structure with clear 
disruption of equilibrium (Tyler’s accident, Anke’s murder) and causality 

 the extent to which structuralist theory is limiting as a single critical approach  

 the way in which narratives are increasingly constructed in more complex ways to 
communicate meaning through flexi-narratives.  

 multiple narrative arcs e.g. Sam’s quest to return is interwoven with a case in each 
episode; enigma -  the investigative narratives offer clues/hermeneutics throughout; 
manipulation of time and space with elements of the surreal – e.g. complex 
transitions between past/present (Sam’s “flashbacks” and the dual narrative of the 
2006 coma with the surgeon/ mother’s voice). In The Bridge, we follow Saga - her 
relationships, backstory, family and relationship with her mother - alongside 
Pettersen’s and Lillian’s relationship, the case itself and the dynamic of Saga’s 
partnership with Hanne Thomsen 

 enigma codes – e.g. in Life on Mars - will Sam Tyler return to 2006? In The Bridge - 
who killed Helle Anker? 

 the extent to which meanings are conveyed through other elements of media 
language, such as semiotics (e.g. in The Bridge, Barthesian symbolic codes of the 
bridge itself, cultural codes reflecting Denmark/Sweden) technical codes, 
intertextuality and genre conventions 
 

Humans and The Returned 
 

Responses may include reference to: 

 the binary oppositions evident within the texts, e.g. in Humans: 
o Man v machine 
o Anita v Laura 
o Captivity v freedom 
o Progress v regression 
o Individual v society 
o Past v present 
o Appearance v reality 

 
and in The Returned: 



 

 

o Past v present 
o Living v dead 
o Simon v Thomas 
o Self-sacrifice v self-preservation 
o The horde v the police 
o The “truth” v perception of truth 
o Camille v Léna 
o Immortality v mortality 

 

 the way that binary oppositions incorporate viewpoints and ideologies 

 the way in which the resolution of these oppositions reflects ideological messages – 

e.g. in Humans, the way that the relationship between humans and synths reflects 

ethnic divisions in contemporary society and fears of technology. The majority of the 

ethnic actors are synths (“servants”) emphasizing Stuart Hall’s notion of the black 

“slave” stereotype.  In The Returned, the return of the horde reflects debates centring 

around displacement, immigration, order and control. This exploration of “otherness” 

may be linked to theory, e.g. Stuart Hall, Alvarado 

 the way that binary oppositions communicate and contrast representations, e.g. Anita 

v Laura (modern working mother v domestic ideal; Camille v Lena (past v present) 

which engage the audience in debate 

 the way that both narratives may also be seen as Todorovian in structure with clear 

disruption of equilibrium (the acquisition of Anita in Humans, the return of the dead in 

The Returned) and causality 

 the extent to which structuralist theory is limiting as a single critical approach 

 the way in which narratives are increasingly constructed in more complex ways to 

communicate meaning through flexi-narratives  

 multiple narrative arcs e.g.in Humans,  Anita and the Hawkins family and the Tristan 

love triangle between Joe, Anita & Laura; Dr George Millican, social services and 

Odi; Leo and his quest to recover the “conscious” synths; Niska and her journey, the 

brothel. The Returned offers a different narrative strand in each episode (Camille, 

Victor etc.), interwoven with the over-arching dam and flood narrative 

 enigma codes – e.g. in Humans -  are the synths really sentient? Why did Anita take 

Sophie into the night? In The Returned – where have they been? What is the 

significance of the dam? 

 the extent to which meanings are conveyed through other elements of media 

language, such as semiotics (e.g. in The Returned, the Barthesian codes such as the 

apocalyptic symbolism of “the flood”; the use of colour), technical codes, 

intertextuality (e.g. homage to Blade Runner, AI etc. in Humans) and genre 

conventions  

 
The Jinx and No Burqas Behind Bars 
 
Responses may include reference to: 

 the binary oppositions evident within the texts, e.g. in The Jinx: 
o Rich v poor 

o Criminal v law enforcement 

o Truth v lies 

o Past v present 

o Documentary maker v subject 

o The success of the programme v the duty of truth 

o Reality v verisimilitude or mediated truth 

o Kathie v Durst 



 

 

o Prosecution v defence 

 
and in No Burqas Behind Bars 

  
o Male v female 
o Outside v inside 
o Prisoners v guards 
o Freedom v imprisonment 
o Reality v verisimilitude or mediated truth 
o Civilisation v barbarism 
o Old traditions v new ideas 
o Education v ignorance 
o Isolation v community 
o Honour v dishonour 

 

 the way that binary oppositions incorporate viewpoints and ideologies 

 the way in which the resolution of these oppositions reflects ideological messages – 
e.g. in The Jinx, the eventual revelation of Durst’s guilt reinforces US democratic 
ideology and the belief that not even the rich are above the law. This also ‘justifies’ 
Andrew Jarecki’s pursuit of the truth, despite criticism of the programme as mediated 
and exploitative. In No Burqas Behind Bars, the opposition of civilisation v barbarism 
reflects the dominant ideology of the ‘civilised’ west and may be linked to theory e.g. 
Gilroy and post-colonialism. The exploration of “otherness” may also be linked to 
theory, e.g. Stuart Hall, Alvarado 

 the way that binary oppositions communicate and contrast representations, e.g. in 

The Jinx, Durst v Kathie (wealthy male v less wealthy female); in No Burqas Behind 

Bars, male v female (dominant patriarch v subjugated victim)  which engage the 

audience in debatethe way that No Burqas Behind Bars may also be seen as 

Todorovian in structure with clear disruption of equilibrium (the “moral crimes” of the 

women) and causality. The Jinx is less Todorovian .The narrative uses the 

conventions of a fictionalised thriller – investigative, enigma-based – but as this is 

Episode 1 there is no dénouement. Episode 1 acts as the “set-up” or exposition 

stage, establishing binary oppositions and narrative arcs 

 the extent to which structuralist theory is limiting as a single critical approach 

 the way in which narratives are increasingly constructed in more complex ways to 

communicate meaning through flexi-narratives.  The Jinx has a flexi-narrative in that 

it relies significantly on the manipulation of time and space (foreshadowed by the 

complexity of the credit sequence), shifting narrative positioning, story arcs and 

editing. 

 multiple narrative arcs e.g. The Jinx challenges the audience through enigma. 

Characters are complex, storylines interweave, we question what is real and what 

isn’t. Complex cross - cutting between past/present and different lines of action: 

Durst’s own story, including his childhood, family and marriages; the police officers 

investigating the murders; the DAs and their quest for justice; Andrew Jarecki and the 

making of the documentary. No Burqas Behind Bars also has multiple narrative arcs: 

Sara and Javid – the classic Romeo and Juliet love story; Nadjibeh and her 

husband/son; Sima and her husband – the backstory with her stepson – a typical 

Tristan love triangle; the director and his control of the camp and inmates 

 the extent to which meanings are conveyed through other elements of media 

language, such as semiotics (e.g. in No Burqas Behind Bars, the Barthesian 

symbolic codes of the kite and birds represent freedom; the bars, barbed wire and 

closed frames act as indexical codes of metaphorical and physical entrapment. The 



 

 

burqa itself acts as a polysemic cultural code - of oppression or of safety and 

anonymity);  technical codes,  e.g. in The Jinx Durst is constructed as almost 

vampiric (emphasised by his pallor and the downlighting which highlights his skull); 

intertextuality and genre conventions  

 Enigma codes – e.g. in The Jinx – is Durst guilty? In No Burqas Behind Bars, Will 

Sara get her happy ending? Will Nadjibeh find enough money? What will happen to 

Sima? And to her stepson?  

 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  



 

 

Section B – Magazines: Mainstream and Alternative Media  

  

4.  How significant are economic factors in the magazine industry? Refer to Woman and 

Adbusters in your answer.               [30]

                                                                                                                

5. How significant are economic factors in the magazine industry? Refer to Woman’s 

Realm and Huck in your answer.              [30]

                   

                          

6. How significant are economic factors in the magazine industry? Refer to Vogue and The 

Big Issue in your answer.                           [30]

                   

Band  AO1 1a and b  
Demonstrate knowledge and 
understanding of the theoretical 
framework of media  

AO2 3  
Apply knowledge and understanding of 
the theoretical framework of media to 
make judgements and draw conclusions  

5  

13-15 marks 
• Excellent knowledge and 

understanding of relevant aspects of 
the theoretical framework. 

• Discussion of the set products is 

likely to be perceptive, insightful, and 
critically informed by a detailed 
knowledge and understanding of the 
magazine industry.  

13-15 marks 
• Excellent application of knowledge 

and understanding of the theoretical 
framework to make judgements and 
draw conclusions. 

• Judgements and conclusions are 
perceptive, insightful and fully 
supported with detailed reference to 
specific aspects of the set products. 

4  

10-12 marks 
• Good knowledge and understanding 

of relevant aspects of the theoretical 
framework.   

• Discussion of the set products is 
likely to be logical, coherent, and 
informed by a secure knowledge and 
understanding of the magazine 
industry.   

10-12 marks 
• Good application of knowledge and 

understanding of the theoretical 
framework to make judgements and 

draw conclusions.  
• Judgements and conclusions are 

logical, coherent and well supported 
with reference to relevant aspects of 
the set products.  

3  

7-9 marks  
• Satisfactory knowledge and 

understanding of relevant aspects of 
the theoretical framework. 

• Discussion of the set products is 
likely to be reasonable and 
straightforward, demonstrating a 

generally sound knowledge and 
understanding of the magazine 
industry.  

7-9 marks  
• Satisfactory application of knowledge 

and understanding of the theoretical 
framework to make judgements and 
draw conclusions.   

• Judgements and conclusions are 
reasonable and supported in a 

straightforward manner with some 
reference to relevant aspects of the 
set products.  

2 

4-6 marks 

• Basic knowledge and understanding 
of relevant aspects of the theoretical 
framework.  

4-6 marks 
• Basic application of knowledge and 

understanding of the theoretical 
framework to make judgements and 



 

 

• Discussion of the set products is 
likely to be undeveloped, 
demonstrating a partial knowledge 
and understanding of the magazine 

industry. There may be a tendency to 
simply describe. 
 

draw conclusions.  
• Basic judgements are made, and 

some conclusions are drawn, but 
these are undeveloped and only 

partially supported by relevant 
examples. 

1 

1-3 marks 

• Minimal, if any, knowledge and 
understanding of relevant aspects of 

the theoretical framework.  
• Discussion of the set products is 

likely to be superficial and 
generalised, demonstrating little or 
no knowledge and understanding of 
the magazine industry. 

 

1-3 marks 
• Minimal application of knowledge and 

understanding of the theoretical 
framework to make judgements and 
draw conclusions.  

• Any conclusions drawn are 

superficial, generalised and lacking 
supporting evidence from the set 
products. 

 
0 marks 

Response not worthy of credit. 

 

 

 

 

 

 

 
Questions 4,5,6: Indicative Content 
 
This is an extended response question. In order to achieve the highest marks, a 
response must construct and develop a sustained line of reasoning, which is coherent, 
relevant, substantiated and logically structured.   
  

If only one set magazine is considered, allocate the band that qualitatively describes the 

response (which may be within any of the five bands for each Assessment Objective). The 

mark must then be divided by two. If this results in a half mark for this question, the mark 

should be rounded up to the nearest mark above. 

 

Responses are expected to demonstrate knowledge and understanding of media industries 
in relation to the set magazine products studied. In the higher bands, responses may use 
appropriate and relevant theories, although this is not a requirement.  
 
Responses are also expected to make judgements and draw conclusions. Responses in the 
higher bands will explicitly engage with the debate in the question around 'how significant' 
economic factors are in the magazine industry and draw conclusions that are substantiated 
by effective reference to examples. Responses in the middle band will show some 
engagement with this debate and use examples in a straightforward way to support 
conclusions, whilst responses in the lower bands may not engage with the debate in the 
question, may not draw conclusions that are substantiated by reference to examples, or may 
simply describe economic factors and/or aspects of the set product. 
 

The content below is not prescriptive, and all valid points should be credited. It is not 

expected that responses will include all of the points listed.   

 



 

 

AO1 and AO2 
In demonstrating knowledge and understanding of, and making judgements and drawing 
conclusions about, the significance of economic factors to the magazine industry, responses 
may refer to some of the following: 
 

 the significance of ownership within the magazine industry in relation to major 
publishing companies and independent publishers outside the commercial 
mainstream 

 the nature of the magazine industry in the 1960s, dominated by a small number of 

publishers, a limited number of titles available, sales of women’s magazines reached 

12 million copies per week.  

 the nature of the contemporary magazine industry, still dominated by major 
publishers, but a much wider range of titles available and much greater competition 
for readers, declining print sales and the impact his has had on the way media 
organisations produce and circulate content to audiences. Independent publishers 
need to find a unique selling point to appeal to audiences. 

 the different sources of funding/ revenue for magazines 

 the significance of advertising as a source of funding for magazines, the requirement 
for magazines to ‘deliver’ audiences to advertisers, the symbiotic relationship 
between magazine producers and advertisers  

 the way in which production values are shaped by economic factors 

 the economic context of magazine production in the 1960s and the present day 

 historical context - national/international economy– post-war recession/austerity 
gives way to new consumer boom in 1960s 

 power and media industries (Curran and Seaton) 
 

 
In making judgements and drawing conclusions about the significance of economic factors in 
the magazine industry, responses may include discussion of the following: 
 
Woman and Adbusters 

 the significance of ownership by publishing house IPC (created 1963) – largest in 
world. Conglomerates are profit/power driven – Woman as a product of a capitalist 
industry 

 diversification of the parent company into news, magazines, book publishing (Mirror 
Group & Odhams) – horizontal integration reduces competition and provides stable 
infrastructure 

 different release day to Woman’s Realm – maximising audiences who might buy both 
magazines from the same stable 

 weekly edition at affordable price (7d) – mainstream audience - dual revenue stream 
(circulation and advertising) 

 advertising reflects mainstream audience – Max Factor, Breeze 

 economic stability – expenditure on quality product – medium/high production values 
– interview with Hitchcock (celebrity)  

 limited choice and viewpoints for audiences: risk-averse parent company stifles 
creativity and limits diversity of opinion (Curran and Seaton) 
 

 Adbusters as an independent, non-for-profit magazine funded by subscriptions, sales 
of copies and donations; it does not feature adverts. 

 It has a high cover price (currently £10.99) reflecting the lack of advertising and 
suggesting it is targeting a specialised audience that shares the anti-capitalist ethos 
of the magazine. 

 The magazine has high production values and the print magazine is of a high quality. 



 

 

 Owned by the Adbusters Foundation that has organised many social campaigns 
such as Occupy Wall Street and the magazine embodies an anti-consumerist 
ideology.  

 Adbusters subverts the traditional relationship between magazines and advertising  
through the use of culture jamming, for example the provocative Louibouton ‘advert’. 

 
 
Woman’s Realm and Huck 

 the significance of ownership by publishing house IPC (created 1963) – largest in 
world. Conglomerates are profit/power driven – Woman’s Realm as a product of a 
capitalist industry 

 diversification of parent company into news, magazines, book publishing (Mirror 
Group & Odhams) – horizontal integration reduces competition and provides stable 
infrastructure. 

 different release day to Woman – maximising audiences who may buy both 
magazines from the same stable 

 weekly edition at affordable price (6d) – mainstream audience - dual revenue stream 
(circulation and advertising) 

 advertising reflects mainstream audience – Atrixo handcream, Gor-Ray Skirts 

 economic stability – expenditure on quality product – medium production values – 
Jane Aiken Hodge serialised story (author of some repute) 

 became economically unviable -struggled to attract a modern reader - Woman’s 
Realm merged with Woman’s Weekly in 2001 as, according to research by IPC, it ‘no 
longer reflected the financially independent lives of its target readership’ 

 limited choice and viewpoints for audiences: risk-averse parent company stifles 
creativity and limits diversity of opinion (Curran and Seaton) 
 

 How advertising reinforces the brand identity of Huck, demonstrating the symbiotic 
nature of the relationship between advertising and magazines, for example  
advertising from smaller/ niche companies such as specialist printers to reflect the 
independent, counter-cultural nature of the magazine 

 Huck as an independent magazine published by TCO – a ‘publisher-agency’ that 
produces Huck and a film magazine (Little White Lies). TCO London also produces a 
range of customer magazines and publications for corporate clients, and has brand 
partnerships with organisations such as Nike and Microsoft which are additional 
sources of revenue. 

 The magazine has a reasonably high cover price (currently £6) and demonstrates 
high production values in the quality of the print magazine. This is also evident in 
articles such as ‘Otoclan’s Angels’ quality, longform journalism and photojournalism. 

 Huck is not widely available in retail outlets, it tends to be sold by more specialist 
retailers; subscriptions, digital editions and digital newsstands such as Zinio allow 
Huck to reach its audience 

 
 
Vogue and The Big Issue 

 the significance of ownership by Conde Nast - global company – international 
editions. Conglomerates are profit/power driven 

 niche audience (Contents Page - art, travel, entertaining) – limited circulation – 
advertisement dependent 

 contract with Sun Engraving printers  - high quality colour advertisements 

 advertising reflects more wealthy/aspirational audience – Imperial Leather, Rayne 
shoes on Contents Page (By Royal Appointment) 

 quality glossy at higher price – monthly release at 3/- 



 

 

 increased financial stability leads to innovation – more prepared to take risks - 
originality of cover styling – marvellous mad midsummer… 

 economic stability – expenditure on quality product – high production values – major 
Hollywood cover star (Sophia Loren); Picnics Probable and Improbable - exotic 
location fashion shoots - Egypt; more expensive designer fashion – Kurt Geiger, 
Jaeger; celebrity contributors (Antonia Fraser, Robert Carrier) 

 limited choice and viewpoints for audiences– marginalised representation of black 
culture in Picnics Probable and Improbable shoot 

 Risk-averse parent company stifles creativity and limits diversity of opinion (Curran 
and Seaton)  
 

 How advertising reinforces the brand identity of The Big Issue, demonstrating the 
symbiotic nature of the relationship between advertising and magazines, for example  
some advertising for consumer goods but also a high proportion of charity and public 
information advertising.  

 The Big Issue as an independent, not-for profit magazine. Now published in 
conjunction with Dennis. 

 Unique street vendor model of distribution (vendors buy the magazine and sell to the 
public). 

 The lower cover price reflects more modest production values with a focus on social 
issues as well as entertainment features to appeal to the audience.  

  The use of Zinio (online newsstand) to generate additional sales and revenues to 
support the social enterprise aspects of the organisation’s work. 

 
Candidates may argue that economic factors are less significant than other factors – e.g. 
audience, context or agenda. Some candidates may suggest that economic factors are more 
or less important now than historically. Candidates may argue that economic factors either 
limit or offer opportunity for greater creativity and diversity of viewpoint. These approaches 
are all valid and assessors should mark on the quality of the response, validity of examples 
and coherence of the argument. 
 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

Section C – Media in the Online Age 

  

7 (a).  Explain how social and cultural contexts influence responses to online media 

products. Use PointlessBlog to support your response.              [15]

                                                                                                                                                  

8 (a).  Explain how social and cultural contexts influence responses to online media 

products. Use Zoella to support your response.                          [15]

                                 

Band  AO1 2a and 2b  
Demonstrate knowledge and understanding of contexts of media and their influence 
on media products and processes  

5 

13-15 marks  
• Excellent knowledge and understanding of social and cultural contexts and their 

influence on responses to online media products 

• Links drawn between social and cultural contexts and responses to the set 

online product are perceptive and insightful  

• A detailed understanding of the significance of relevant social and cultural 

factors is shown  

4 

10-12 marks 
• Good knowledge and understanding of social and cultural contexts and their 

influence on responses to online media products 

• Links drawn between social and cultural contexts and responses to the set 
online product are logical   

• A secure understanding of the significance of relevant social and cultural factors 
is shown 

3 

7-9 marks  
• Satisfactory knowledge and understanding of social and cultural contexts and 

their influence on responses to online media products 

• Links drawn between social and cultural contexts and responses to the set 
online product are generally sound  

• A reasonable understanding of the significance of relevant social and cultural 

factors is shown 

2 

4-6 marks  
• Basic knowledge and understanding of social and cultural contexts and their 

influence on responses to online media products 

• Links drawn between social and cultural contexts and responses to the set 

online product are undeveloped  

• A basic understanding of social and cultural factors is shown  

1 

1-3 marks  
• Minimal knowledge and understanding of social and cultural contexts and their 

influence on responses to online media products 

• Any links drawn between social and cultural contexts and responses to the set 

online product are superficial and generalised  

• A very limited understanding of social and cultural factors is shown  

  0 marks  
Response not worthy of credit  

 
Questions 7(a) and 8(a): Indicative Content 
 
Responses are expected to demonstrate knowledge and understanding of the influence of 
social and cultural contexts on responses to the set online product. Responses in the higher 



 

 

bands will explicitly engage with the influence of social and cultural contexts on the set 
product, responses at band 3 will make some links between social and cultural contexts and 
the set product, whilst responses in the lower bands will show limited awareness of social 
and cultural contexts and their influence on the set product. 
 
The content below is not prescriptive and all valid points should be credited. It is not 
expected that responses will include all of the points listed. 
 
AO1 
Responses will demonstrate knowledge and understanding of the influence of social and 
cultural contexts on responses to the set online product by referring to some of the following: 
 

 cultivation theory (Gerbner) – the idea that repeated, long-term exposure to blogs 
and vlogs may influence the ways that users see the world 

 the interrelationship between media technology and patterns of consumption and 
response - the context of online culture: more time spent online within target 
audience age group 

 how audiences interact with the media and can be actively involved in media 
production - the context of audience participation and interactivity  

 how audiences use media in different ways, reflecting demographic factors as well as 
aspects of identity and cultural capital 

 how audience responses to and interpretations of media representations reflect 
social and cultural circumstances, e.g. millennial audience 

 Fandom (Jenkins) 

 ‘End of audience’ theory (Shirky)  
 

7. (a) In discussing the influence of social and cultural contexts on responses to 
PointlessBlog, answers may, for example, explore some of the following: 

 

 the context of current attitudes to gender – “Girls Are Confusing” 

 the context of popular culture and social trends – Nutella, Harry Potter, Date Night – 
responses illustrate sense of shared community –‘Oh I love HP so much!’ 

 the context of ‘selfie’ culture, self-representation and social identity – audiences 
share their own images 

 aspirational consumer culture and lifestyle – the garage gym -  aspirational response 
- Zoe singing and Alfie just casually vlogging it while she is in the shower is my kinda 
goals 

 the cultural context of rituals such as Halloween, Valentine’s in Amsterdam, 
Christmas – Buying a Giant Santa – audiences respond to the sense of shared 
experience and greater acceptance of authenticity of constructed lifestyle 

 fan culture and collaboration with other opinion leaders, e.g. Zoe Suggs, Guess the 
You Tuber (audiences respond through increased sharing/interactivity (Lazarsfeld, 
opinion leaders and 2-Step Flow Model) 

 
8. (a) In discussing the influence of social and cultural contexts on responses to Zoella, 
answers may, for example, explore some of the following: 
 

 the Zoella advent calendar 2017 controversy – interpreted as too expensive by 
many in current economic climate 

 the context of current attitudes to gender –the context of social attitudes and body 
image – “Who Run the World” – positive responses to “girl power” message 

 the context of popular culture –‘Should’ve Gone to Specsavers’ – intertextuality 
provokes response of recognition and creates humour 

 the context of social trends – e.g. baking, fizz, enables audience to feel on trend 



 

 

 the context of ‘selfie’ culture, self-representation and social identity – audiences 
share their own constructed identities 

 aspirational consumer culture and lifestyle – the cult of the home – Dreamy Bar 
Cart; audiences respond by purchasing products online 

 the social context of raising awareness of mental health – in Panic Attacks, 
Anxiety: The Update. Responses are supportive and share experiences  

 the cultural context of rituals such as Halloween, Valentine’s Day, Christmas: 
Nala’s Christmas Photoshoot, Booella tag on Twitter. Responses illustrate sense 
of shared community and greater acceptance of authenticity of constructed 
lifestyle 

 fan culture and collaboration with other opinion leaders, e.g. Tanya Burr 
(Lazarsfeld, opinion leaders and 2-Step Flow Model) 

 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  



 

 

7 (b).  Explore how the representations in DesiMag position audiences.            [15]

                       

8 (b).  Explore how the representations on Attitude’s website position audiences.           [15]

                      

Band  AO2 1  
 Apply knowledge and understanding of the theoretical framework of media to:   

• analyse media products, including through the use of academic theories  

5 

13-15 marks 
• Excellent application of knowledge and understanding of the theoretical framework to 

analyse the set product  

• Analysis of how representations in the set product position audiences is perceptive, 

insightful, and informed by a detailed knowledge and understanding of relevant 

aspects of the theoretical framework   

4 

10-12 marks 
• Good application of knowledge and understanding of the theoretical framework to 

analyse the set product  

• Analysis of how representations in the set product position audiences is logical and 

informed by a secure knowledge and understanding of relevant aspects of the 

theoretical framework     

3  

7-9 marks  
• Satisfactory application of knowledge and understanding of the theoretical framework 

to analyse the set product  

• Analysis of how representations in the set product position audiences is reasonable 

and straightforward, demonstrating a generally sound knowledge and understanding 

of relevant aspects of the theoretical framework  

2  

4-6 marks  
• Basic application of knowledge and understanding of the theoretical framework to 

analyse the set product  

• Analysis of how representations in the set product position audiences is undeveloped, 

demonstrating a partial knowledge and understanding of relevant aspects of the 

theoretical framework. There may be a tendency to simply describe features of the set 

product.  

1  

1-3 marks  
• Minimal, if any, application of knowledge and understanding of the theoretical 

framework to analyse the set product  

• Analysis of how representations in the set product position audiences is superficial 

and generalised, demonstrating little or no knowledge and understanding of relevant 

aspects of the theoretical framework     

                                                               0 marks 
Response not worthy of credit 

 

 

 

 

 

 

 



 

 

AO2 

Responses will apply knowledge and understanding of the theoretical framework of media, 

such as:   

 the way events, issues, individuals and social groups are represented through 

processes of selection and combination 

 the processes which lead media producers to make choices about how to represent 

events, issues, individuals and social groups 

 how media representations convey values, attitudes and beliefs  

 how audiences respond to and interpret media representations 

 how representations may invoke discourses and ideologies and position audiences 

 theories of representation – Stuart Hall 

 theories of identity (Gauntlett) 

 theories around ethnicity and postcolonial theory – Paul Gilroy and DesiMag 

 

7. (b) Responses will analyse specific aspects of DesiMag, such as: 

 the extent to which the representation of Asian culture creates a sense of belonging - 
‘The festivity of Eid’ begins’ – interview with Arbaaz Khan - “What are the Khan’s 
family Eid food specialties?” ‘Malta should promote Halal Tourism’. Positions 
audiences as belonging to a mainstream, inclusive diasporic identity with which they 
can identify 

 the construction of representations through e.g. technical codes, direct gaze, mode of 
address, costuming, mise-en-scene and lexis 

 the way in which contemporary texts offer a diversity of representations with which 
audiences may identify 

 the way in which Asian culture is represented as diverse and challenging stereotypes 
– ‘L’Oréal Model Amena Khan Is the First to Wear a Hijab in a Mainstream Hair Ad’ – 
positions audiences to see her as role model, celebrating Islamic stance on 
representations of women in advertising 

 the way that DesiMag represents celebrity from a glamorised, Westernised viewpoint 
– positions audiences to aspire – e.g. ‘Zayn Malik is to make his Bollywood Debut’; 
‘Bollywood Celebrities at Cannes’ 

 the representation of luxury lifestyle (e.g. Kuala Lumpur luxury travel)  

 elements of traditional ‘Britishness’ e.g. Winter Bars in London,  Langham Afternoon 
Tea with Wedgwood represent an aspirational, sophisticated British lifestyle and 
positions British Asian communities as privileged 

 
8. (b) Responses will analyse specific aspects of Attitude, such as: 

 the extent to which the representation of LGBT culture creates a sense of belonging. 
This positions audiences as belonging to an inclusive community with which they can 
identify – e.g. Virgin advertisement – ‘Everyone Can Take on the World;  'Gay 
Venues Are For All LGBT People, Whether You're A Gym Bunny Or Gender-Fluid 
Drag Queen’; ‘Attitude Readers Strip Off To Prove That Age Is Just A Number’ 

 the way that traditional queer culture is represented as iconic – ‘The Classic Musicals 
Which Still Resonate With LGBT Audiences’ – directs audiences to take a nostalgic 
position 

 the construction of representations and the positioning of audiences through e.g. 
technical codes, direct gaze, mode of address, costuming, design features e.g. 
rainbow symbol and lexis 

 the way in which contemporary texts offer a diversity of representations with which 
audiences may identify  



 

 

 the way in which the community is represented as diverse and challenging 
stereotypes – 'Celebrity Big Brother Has Become A Celebration Of Equality, Women 
And The LGBT Community - Don't Let Ann Widdecombe Win'  - positions audiences 
as ideologically similar, part of a community of liberal thinkers 

 the “Boys” pages - ‘poses naked’, ‘naked photoshoot’ – represent men as objects of 
a fetishistic gaze and position audiences to sexually objectify the celebrities 

 the  way that Attitude represents body image – on one hand positions audiences to 
aspire to a perfect body – March 2018 ‘The Body Issue’, but on the other hand the 
Opinion section challenges this - 'Do Our Future Husbands Expect Us To Have Six 
Packs?' 

 
 
 


